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Syllabus 
ECON 200: Microeconomic Principles 
Fall 2015 
 
Instructor: Dr. Clay McManus  
Class Meeting: Sec 1: MWF 9:00-9:50am in Smith Hall 250 
 Sec 4: MWF 12:00-12:50pm in Smith Hall 348 
Email: mcmanust1@xavier.edu 
Office: Smith Hall 321 
Office Hours: MWF 11am-12pm and 1-2pm or by appointment 
 
Course Description 
Principles governing the efficient allocation of the nation's scarce resources. Economic 
behavior of consumers, producers, and resource owners. 
 
Learning Goals: By the end of this course, students will: 
 Understand the principles of microeconomic decision making, including incentives and 
their effects, thinking on the margin, and opportunity cost.   
 Use models of supply and demand to solve for equilibrium under different market 
fundamentals. 
 Assess the implications of elasticity, competition, taxation, international trade, and other 
factors for market prices and output by comparing outcomes across settings. 
 Apply these microeconomic tools to solve real world problems faced by consumers and 
businesses, including pricing, production, and market entry decisions. 
 
Course Materials 
 
The textbook for this course is Principles of Microeconomics by N. Gregory Mankiw.  We’ll use 
the online software Aplia for homework and practice problems (details below). Each student 
must individually purchase an access code for Aplia, which includes an e-book version of the 
Mankiw text, either in the bookstore or online at the Aplia website.  Any other readings and 
supplemental material will be made available on Canvas.   
 
Class Environment 
Everyone is expected to treat each other with respect, and I will treat you all 
respectfully. Laptops and cell phones may not be used during class.  The course material is not 
conducive to note-taking on a laptop (lots of math, graphs, tables, etc.) and using them for other 
purposes is distracting to others.  Please be considerate and put your phone away for the time we 
are together.  You can wait until after class to text your friends, Tweet about how much you’re 
learning in Econ class, Facebook friend the girl/guy you met at Bull Market before class, update 
your fantasy football roster, Instagram the 300 selfies that you took with your friends last night, 
or check MySpace for the first time since middle school.  Students using their phones in class 
will have their participation grade reduced at the instructor’s discretion. 
 
 
 
Grading and Course Expectations: The course grade will be based upon the following: 
 
Exams 60% 
Homework 25% 
In-Class Participation and Performance 15% 
 
Exams:  There will be three exams during the semester and a cumulative final exam.  These will 
cover material from lectures, class activities (practice problems, experiments, discussions, etc.), 
homework, and any other assignments, but your class notes will be your best study tool. Each 
student’s highest three exam grades will each count towards 20% of the course grade, and his/her 
lowest exam grade will be dropped.   
 
Homework: Students will be assigned an average of one online homework set per week covering 
topics from class. The lowest two assignment grades will be dropped, and the remaining 
percentage grades will be averaged to account for 25% of the total course grade.   
 
In-Class Participation and Performance: Active participation and regular attendance are 
important determinants of success in this class. Students are strongly encouraged to attend every 
class, and 15% of the student’s grade will be determined by participation and performance in 
class. You must also complete the online course evaluation for full credit. 
 
Grading Scale 
A 93+  C 73-76 
A- 90-92  C- 70-72 
B+ 87-89  D+ 67-69 
B 83-86  D 63-66 
B- 80-82  D- 60-62 
C+ 77-79  F <60 
Grades are rounded to the nearest whole number, e.g. 89.50 is an A- and 89.49 is a B+. 
 
How to be Successful in this Class 
To be successful, it is important that you consistently attend class and be an active 
participant.  Take good notes and keep up with your homework assignments to be sure you are 
learning the material as we go along; many of the topics in this course build on each other.  
 Note: I look forward to getting to know each of you, but I may not get to know you well 
enough to gauge how satisfied you are with your performance in my class.  For some students, a 
B+ is a great grade and other students are only satisfied with an A. If you are unhappy with the 
grades you are earning, it is your responsibility to come and see me so that we can work together 
to improve your performance. I won’t change any grades retroactively, but I will work with you 
to help improve your performance going forward.  I genuinely want everyone to be successful in 
this class, both in what you learn and the grades that reflect it. I will make every reasonable 
effort to help you succeed, and do so gladly, but you have to meet me in the middle by 
communicating your concerns and then by making the effort on your part to improve. 
 
 
 
Late Assignment and Missed Exam Policies 
 
You will be unable to complete Aplia homeworks or change answers for credit after the 
deadline has passed, and there will not be any makeup opportunities for incomplete assignments.  
Each assignment will be available for students to complete online for 4-7 days; do not wait until 
the last minute to complete them.  Technical issues are rare, but when they do occur are not 
excuses for failing to complete an assignment before the deadline.  
There will be no makeup exams given without a valid excuse.  In the case of an excused 
absence, students must provide the proper documentation to the instructor at least two days 
before the exam will be missed. In the event of illness, students must provide the instructor with 
a doctor’s note within three days of the missed exam. Per the student handbook, students 
participating in approved University activities should speak with the instructor no later than the 
second week of class or as soon as information about the absence is known.  
 
Fine Print Stuff 
 
Drop Dates: August 30 Last day to add or drop without a “W” 
 November 23 Last day to drop with a “W” 
 
Academic Honesty: Cheating on an assignment (including plagiarism) will result in an “F” in the 
course and will be reported to the Dean. If you aren’t sure if something is cheating or plagiarism, 
ask me. For further information, go to http://www.xavier.edu/online/Academic-Honesty.cfm  
Disability Statement: It is my goal that this class be an accessible and welcoming experience for 
all students. If you are a student with a disability who may have trouble participating or 
effectively demonstrating learning in this course, contact me to arrange an appointment to  share 
your Accommodation Letters from Disability Services and to discuss your needs. Disability 
related information is confidential.  If you have not contacted Disability Services (located in the 
Learning Assistance Center) to arrange accommodations, I encourage you to do so by contacting 
Cassandra Jones, by phone at 513-745-3280, in person on the Fifth Floor of the Conaton 
Learning Commons, Room 514, or via e-mail at jonesc20@xavier.edu as soon as possible as 
accommodations are not retroactive. 
  
Office of Student Success: 
Location:  514 Conaton Learning Commons 
Phone:     513-745-3036 
Email:     studentretention@xavier.edu 
The Staff in the Office of Student Success is available to assist students to make the most of their 
Xavier experience.  Personal staff consultations, success coaching, referrals to on-campus 
Solution Centers, and guiding students to effectively navigate their college experience are central 
to our work.  Please visit www.xavier.edu/student-success to learn more or visit them in the 
Conaton Learning Commons.  
Disclaimer:  The instructor reserves the right to revise, alter and/or amend this syllabus as 
necessary.  Students will be notified by email of any such revisions, alterations and/or 
amendments.  
 
Feedback:  I have taught economics to undergraduate and graduate students for five years, but I 
am constantly working to improve my teaching and the courses that I teach.  This will be 
especially true here in my first year with you all at Xavier. I value any feedback that you would 
like to give regarding my teaching, the organization of this course, the assignments, and anything 
else. Seriously, I do, positive and negative. Please feel free to talk with me after class, come by 
my office, or send me an email. I look forward to working together to achieve our learning goals 
in this course. 
 
  
Tentative Schedule 
Day Date Chapter(s) Topic HW Due (by 11pm) 
M 24-Aug 
 
Course Intro  
W 26-Aug 1-2 Intro  
F 28-Aug 1-2 Intro  
M 31-Aug 3 Intro/ Gains from Trade HW1 (Ch. 1 & 2) 
W 2-Sep 3 Gains from Trade  
F 4-Sep 3 Gains from Trade  
M 7-Sep 
 
NO CLASS – Labor Day  
W 9-Sep 
 
NO CLASS – Spirit Celebration  
F 11-Sep 4 Supply and Demand HW2 (Ch. 3) 
M 14-Sep 4 Supply and Demand  
W 16-Sep 4 Supply and Demand  
F 18-Sep 4 Supply and Demand  
M 21-Sep 5 Elasticity HW3 (Ch. 4) 
W 23-Sep 5 Elasticity  
F 25-Sep 5/7 Elasticity/Surplus  
M 28-Sep 7 Surplus HW4 (Ch. 5) 
W 30-Sep 
 
Exam 1  
F 2-Oct 6 Price Ceilings, Floors, and DWL HW5 (Ch. 7) 
M 5-Oct 6 Price Ceilings, Floors, and DWL  
W 7-Oct 6 Price Ceilings, Floors, and DWL  
F 9-Oct 
 
NO CLASS – Fall Break  
M 12-Oct 8,12 Taxation HW6 (Ch. 6) 
W 14-Oct 8,12 Taxation  
F 16-Oct 9 Back to Trade HW7 (Ch. 8) 
M 19-Oct 10 Externalities  
W 21-Oct 10; 11 Externalities; Public Goods  
F 23-Oct 13 Costs of Production HW8 (Ch. 10) 
M 26-Oct 13 Costs of Production  
W 28-Oct 13 Costs of Production  
F 30-Oct 13 Costs of Production HW9  (Ch. 13) 
M 2-Nov 
 
Exam 2  
W 4-Nov 14 Competitive Markets  
F 6-Nov 14 Competitive Markets  
M 9-Nov 14 Competitive Markets  
W 11-Nov 15 Monopoly HW10 (Ch. 14) 
F 13-Nov 15 Monopoly  
M 16-Nov 15 Monopoly  
W 18-Nov 16 Monopolistic Competition HW11 (Ch. 15) 
F 20-Nov 16 Monopolistic Competition  
M 23-Nov 16 Monopolistic Competition  
W 25-Nov 
 
NO CLASS – Thanksgiving  
F 27-Nov NO CLASS – Thanksgiving   
M 30-Nov 17 Oligopoly HW12 (Ch. 16) 
W 2-Dec 17 Oligopoly  
F 4-Dec 
 
Game Theory HW13 (Ch. 17) 
M 7-Dec 
 
Game Theory  
W 9-Dec 
 
Exam 3  
F 11-Dec 
 
Review  
 
Final Exam:  
Sec 1 (MWF 9am): Friday, December 18th at 8am in Smith Hall 250 (Usual Room)  
Sec 4 (MWF 12pm): Wednesday, December 16th at 12pm in Smith Hall 348 (Usual Room) 
Information from the Williams College of Business: 
 
WCB UNDERGRADUATE PROGRAM LEARNING GOALS AND OBJECTIVES: 
The Williams College of Business has chosen to emphasize the following learning goals in the curriculum for the 
undergraduate business program.  The specific learning objectives supported by required coursework in Economics 200, 
Microeconomic Principles, are highlighted. 
Critical Thinking 
Learning Goal: WCB graduates will be able to think logically, reason quantitatively, and utilize appropriate analytical 
techniques and technology when evaluating and making decisions. 
Learning Objective: 
• (1) WCB students will collect, evaluate and synthesize information to offer solutions and support decision 
making. 
Ethics and Social Responsibility   
Learning Goal:  WCB graduates will be able to recognize ethical issues, discern moral implications of decision making, 
and be prepared, and willing, to serve as responsible and professional members of society. 
Learning Objective: 
•  (2) WCB students will demonstrate the skills necessary to analyze information and make informed, ethical 
decisions in complex, conflicting or ambiguous environments or situations. 
Effective Written and Oral Communication 
Learning Goal: WCB graduates will be able to organize, support and communicate ideas clearly and effectively, employ 
multiple mediums of communication (e.g., written, oral and visual), and adapt communication to audience, context or 
purpose. 
Learning Objective: 
• (1) WCB students will produce business documents and reports demonstrating their ability to organize and 
communicate ideas clearly and professionally.  
Global Perspective and Cultural Diversity 
Learning Goal: WCB graduates will appreciate the historical and cultural contexts of the world in which they live, 
demonstrate the competencies required for engaging in global business activities, and respect and value diverse peoples 
and perspectives. 
Understanding and Application of Knowledge Across Business Disciplines 
Learning Goal: WCB graduates will be able to evaluate business from an integrative and holistic point of view, leverage 
the synergies between functional business areas, and demonstrate college-level mastery of their chosen discipline. 
Learning Objectives: 
• (1) WCB students will demonstrate the appropriate knowledge of accounting, economics, finance, management, 
management information systems, marketing, quantitative business analytics, international issues, and the legal 
and social environment of business. 
• (2) WCB students will evaluate business problems from an integrative point of view, including diverse business 
functions, competition and external environment (social, political, economic, and environmental.) 
Personal and Professional Development 
Learning Goal: WCB graduates will be well-prepared for their future careers and appreciate the importance of continuous 
professional development and life-long learning. 
 
 
Williams College of Business Mission Statement: 
“We educate students of business, enabling them to improve organizations and society, consistent with the Jesuit 
tradition” 
